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Professional EXPERIENCE

Business Manager Ferguson Enterprises 
2019-2025 

· Directed cross-functional teams and external partnerships to align branding initiatives with core business objectives.
· Engineered trend-informed consumer engagement programs including brand activations, visual merchandising, and strategic partnerships. 
· Standardized internal protocols across branding, merchandising, and customer retention, contributing to consistent year-over-year revenue growth.
· Spearheaded initiatives that elevated brand visibility and delivered measurable impact in consumer loyalty and market positioning. 


Brand and Product Development Manager Helen of Troy 
2017-2019 El Paso, TX

· Led global product launches for Revlon and HOT Tools, expanding market share and international presence.
· Cultivated high-performing retail collaborations with Walmart, Target, Ulta and Amazon to maximize distribution impact.
· Developed and refined manufacturing processes, packaging, and creative marketing strategies that drove operational efficiency and brand cohesion.
· Managed P&L metrics, licensing agreements, and performance analytics to guide long-term growth decisions.














Business Owner House of Dame 
2012-2017 Los Angeles, CA

· Managed end-to-end product lifecycle with global manufacturers while creating culturally rich and emotionally resonant brand campaigns.
· Built brand loyalty through experiential events, digital engagement, and inclusive community storytelling.
· Championed a brand culture of authenticity, individuality and purpose, laying the foundation for long-term growth and differentiation. 
· Innovated marketing strategy to deepen customer relationships and broaden audience reach.

Sponsorship and Marketing Manager INCA Productions 
2008-2012 London, UK

· Converted a three-month internship into a four-year leadership role managing high-profile campaigns for fashion icons and cultural institutions.
· Collaborated with the British Fashion Council and designer Vivienne Westwood to execute landmark marketing activations.
· Orchestrated global partnerships and luxury brand sponsorships, bolstering market prestige across retail and cultural sectors.
· Maintained strategic relationships with Royal Family-affiliated organizations, elevating brand credibility through elite endorsements.




education
Bachelor of Arts in Marketing & Business Administration
American Intercontinental University- Los Angeles, CA (2004-2006)
London South Bank University- London, UK (2006-2010)



SKILLS
· Strategic Brand Development
· Product Innovation & Lifecycle Management 
· Consumer Insight & Trend Analysis
· Cross-Functional Leadership
· Retail & E-Commerce Strategy
· Event Activation & Experiential Marketing
· P&L Oversight & Business Intelligence
· Ethical Sourcing & Community Engagement

